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Broadband signups
Europe will have 33.5m broad-
band subscribers by year end,
representing 20% of all homes,
according to Strategy Analytics'
research. Lack of competition,
however, leaves Europe's
largest markets trailing smaller,
more nimble countries.
'Broadband in Europe:
Competition Heats Up At Last'
shows penetration in the UK,
Germany and Italy reached only
13-15% homes at the end of
2003, half the level of Belgium,
the Netherlands and Denmark.
The report predicts that broad-
band will increasingly be used
to offer the so-called 'Triple
Play' of internet, telephony and
video.
By 2008, Strategy Analytics
expects 41% of EU homes to
subscribe to broadband.
Sweden, Switzerland and
Belgium, with strong competi-
tors to the incumbent telco net-
work operator, will be lead
countries, with 55- 60% penetra-
tion. "Europe's smaller countries
have demonstrated that loosen-
ing the grip of the incumbent
telcos is critical to faster, wider
broadband adoption," notes
principal analyst, David Mercer.
"Broadband marketing is now
entering the third phase in its
evolution," adds Martin
Olausson, senior analyst. "Price
tiering aimed at different user
segments is now widespread,
but successful service providers
will be those that embrace mul-
tiple broadband services such as
Voice-over-IP and video."
Broadband penetration in Western Europe
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FSCMP market2003 sales of chemical mechanicalplanarization (CMP) equipment fell
for the third consecutive year
according to  VLSI Research Inc.
Compared to  $773.2m revenues in
2002, equipment revenues
dropped 9% in 2003 to $707m.
Applied Materials Inc with reported
sales just under $500m in 2003,
was top CMP supplier for a sixth
consecutive year,  with 65% market
share and the only company in the
top three CMP tool vendors to
increase sales from 2002 said VLSI.
Japanese Ebara Corp ranked sec-
ond largest CMP supplier holding
its 20% market share as in 2002
but with a barely increased per-
formance in 2003. US Novellus
Systems ranks third having
acquired Speedfam IPEC in late
2002 and gained 5% market share.
Security 
The first call for proposals for proj-
ects and activities under the new
'Preparatory Action on the
enhancement of the European
industrial potential in the field of
Security Research' (PASR 2004) has
been published. Issued 31 March
2004, the call opens all fields of
activity for proposals. Closure is 23
June 2004.  Commission sources
expect to fund six to eight projects,
with an indicative budget of  13m.
A total budget of 65m has been
earmarked for the entire period of
the Preparatory Action (2004-
2006), leading to a full European
Security Research Programme
starting in 2007.
VC funds SSi $21m 
AmberWave Systems Corp, the
strained silicon startup has
received $21m in a fourth round
of financing from 3i, Adams
Capital Management, Arch
Ventures, Telesoft Partners and
The Hillman Companies. 3i part-
ner, Marko Maschek has joined
AmberWave's board of directors.
"The quality of our projected
compound revenues combined
with the very positive progress in
the new market areas of display
and silicon semiconductor mar-
kets are giving us increased confi-
dence in our 2004 guidance and
our targeted new market oppor-
tunities" said Aixtron's CEO Paul
Hyland.The executive Board con-
firms its 2004 forecast of rev-
enues of 121m (2003:e91.3m)
and a breakeven net profit after
tax (2003:net loss after tax of
19.2m).
The global supplier for MOCVD
equipment generated consolidat-
ed revenues of 25.4m for Q1
of 2004 (2003:18.7m).
Revenues by region were: 13%
U.S.A, 74% Asia and 13% Europe.
Net profit before tax amounted
to 0.1m (Q1 2003: loss before
tax of -6.7m). Profit after tax
was 0.1m (Q1 2003: consoli-
dated loss of -4.m). Cash and
cash equivalents worth 47m
(previous quarter 45.3m), unre-
duced by any liabilities to banks,
and an equity ratio of 76% (pre-
vious quarter 79%) underline the
strategic flexibility that Aixtron
has retained. Growth in LED
markets is driving demand for
systems, particularly in Asia. New
orders for MOCVD equipment
increased quarter-on-quarter to
30.1m in Q1 (Q1 2003:
15.2m). Equipment order back-
log at the end of Q1 amounted
to 66.5m.
Aixtron
ATMI Inc has sold its life safe-
ty sensors business to City
Technology, Ltd., part of the
First Technologies Group of
Companies, for $11m. ATMI
CEO Gene Banucci, said,
"With the sale of our former
Life Safety Systems business,
we have completed the
divestment of two of the six
units accounted for as ATMI's
discontinued operations.We
remain on track for meeting
our goal of divesting or part-
nering these businesses by
the end of 2004. City
Technology specialises in the
design and manufacture of
high quality gas detection sen-
sors and will offer our Life
Safety Systems employees a
new, better home where the
sole focus is on gas sensors."
Dan Sharkey,ATMI CFO, said,
"As with the Cree deal for our
Gallium Nitride business, this
is an all cash transaction.
ATMI expects to recognize a
small gain over book value."
ATMI provides specialty mate-
rials and materials packaging
to the worldwide semicon-
ductor industry and helps cus-
tomers improve wafer yields
and lower operating costs.
Web: atmi.com.
Gas sensors sales follow GaN
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